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Presented to:

Your company .

BACKGROUND OF THE EVENT:

The Times Battle of the Bandsis an exciting new event for the Shreveport area model ed after
similar events being held in markets across the USA. The goal of the event isto provide
recognition and support for the many talented bands in the region, while raising awareness and
funds for the Friends of the Municipal Auditorium in their efforts to help promote and restore the
legendary Municipal Auditorium, including the Stage of the Starts Museum.

There are three stages to the competition:
1) Loca bandsareinvited to enter.
2) Their musicis posted online at shreveporttimes.com for the public to vote.
3) Thetop five bands compete LIV E on Jan. 28 on the stage of Shreveport's historic
Municipal Auditorium.

Twenty local bands were accepted and the online voting istaking place now. The public can
listen to songs by each band and rate their favorites. The online voting will end on Jan. 1 with the
top five winning bands being announced in The Times on Friday, January 6 in the Preview
entertainment guide. These top bands will then go on to compete at The Times "Battle of the
Bands' on January 28 with the decision being determined by three out-of-town judges that are
music industry professionals. Admission to the event will be $5.00 and will include a
complimentary CD compilation of all of this year's entrants.

The winner of The Times Battle of the Bands will receive a prize package consisting of the
following from our sponsors:

A four (4) hours of studio time at Fairfield Studios

membership to Tipitina's

$400 photo shoot by Bre Garcia Photography

paid performance at Einstein'sin El Dorado

paid performance at the Blue Monkey Tavernin Monroe
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A-  running sound provided by Stonepie Productions for one night of the winning bands

choice
PROPOSAL:
A sponsorship package for Y our company . that will include:

A Exclusive beer sales at the Jan. 28 Battle of the Bands event.

A Exclusive message (on a4 x 4 piece of paper) inside each of the 5,000 Battle of the
Bands CDs provided free to each attendee.

A 2,500 copies of the CD for Y our company Dist. to distribute free of chargeasa
premium or promotional item at it&€™ s discretion (note: any form of resale/bundling is
not permissible due to copyright and royalty concerns).

A- A ¥pageadinthe Jan. 27 issue of The Times Preview section exclusively for your
company message.

A~ Logo(s) or message to appear in all advertising promoting the upcoming Battle of the
Bands event between Jan. 9 and Jan. 28 in The Times, reaching 48% of all adults with
each ad placement (166,000 adults each weekday and 207,000 each Sunday). Campaign
will be equivalent to four full pagesin The Times (or 4 half pages or 8 quarter pages)
with full color in ads whenever possible.

Each ad placement in The Times reaches the following key demographics:
REACH % Each weekday issue Each Sunday issue Timeswebsite
(avg.) (past 7 days)
18 - 34 year olds 37% 56% 21%
35 - 49 year olds 52% 67% 17%
Males 48% 62% 16%
College grad 58% 71% 21%
HH income $50K + 55% 75% 19%

A-  Logo(s) or message to appear on the shreveporttimes.com Battle of the Bands online
page. Y our message or logo can be clickable to promote a specia offer, new products,
etc. The Times website is visited by an average of 250,000 UNIQUE visitors each month
and isthe most visited website in the area, averaging nearly 3 million pages views each
month.

A-  Logo(s) on the Battle of the Bands t-shirts to be sold at the event.

A-  Two banners to be hung at the event (provided by Y our company).

VALUE SUMMARY OF SPONSORSHIP PACKAGE:

Turn-key promotion that is highly targeted, completely local and supportive of non-
profit.

Y our company . receives exclusive sponsorship opportunities for The Times Battle of the
Bands including beer sales at event, logo(s) on t-shirt and promotional message within
CD.

Increased promotional exposure to key customer targets with unique free premium offer
to draw customersto Y our company . brands and events.

Y our company isincluded in newspaper promotion reaching 166,000 adults each
weekday and 207,000 each Sunday campaign valued at $30,000, plus online valued at
$1,500.

A Y2 page ad inside the Friday, Jan. 27 issue of The Times Preview section valued at
$2,500.




TOTAL PROMOTIONAL VALUE: Morethan $40,000
SPONSORSHIP INVESTMENT: $6,000

For Y our company . For The Times
Date: Date:
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Johnny Wessler, Executive Director

Stage of Stars Museum

Friends of the Municipal Auditorium

705 Elvis Presley Ave.

Shreveport, La. 71101www.stageofstars.com
(318)220-9434

(318)393-3274




